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Press Release


For Immediate Release 18th April 2011
IT Must Take a Back Seat in the Race for New Business

With the third major Internet rush for new business upon us, local companies are demanding more and more IT literacy skills from their already overwhelmed staff. E-mail required basic computer knowledge and good communication skills; websites and selling online demanded the technological expertise of programmers and web developers. Facebook, Twitter and other social media sites have placed direct contact with customers back into the hands of business owners and managers but too many companies are falling into the IT trap.
For years web developers have driven online selling and marketing via websites but the truly successful companies gave their online marketing to designers and marketers who instructed the developers how a website should deliver business, not demonstrate the latest technology.

Facebook and similar websites falling under the technologists title of Web 2.0, free business owners from the third party mantle of specialist IT skills. Managers and staff can interact directly with customers using only basic computer skills, once again leaving them to concentrate on the message they want to send, not how to send it.

Big Blue Squid director Michael Thompson has worked in online marketing and development for almost fifteen years and has seen the pitfalls before: “Much like the early adopters of websites and e-mail marketing, many companies are rushing to build Facebook pages, attract Twitter followers and develop connections on Linked In. The role of managing these websites is falling to the person with the best IT skills, not the best communication skills. With even basic training a company’s online presence can be enhanced greatly and often streamlined to allow one person to manage multiple accounts without spending more than a few minutes per day engaging with their target market.”

The NSPCC Northern Ireland was one of the early adopters of Facebook and use it to good effect in attracting new supporters and coordinating events. As part of their launch Big Blue Squid provided free training to NSPCC staff to help them maximize the opportunities presented by new media. In addition Big Blue Squid is donating £100 from every training day booked in 2011 with the aim of raising £10,000 to help continue the work of the NSPCC.
Catherine Nuttall, head of local fundraising said, “Michael gave the team a great insight into the potential there is for us to use new media to help our work. With so many opportunities and the options changing so fast it was great for us to learn about these new ways of working. We are delighted that Big Blue Squid has chosen to help us in this way.” 
Training days are now available from 2nd May 2011 and take place on the business owners own premises. For more details contact Michael Thompson on 07899 894205.
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Local Internet marketing company Big Blue Squid supports the NSPCCs social media corner providing training and financial support. Joining the NSPCCs corporate fund raising manager Leona McEvoy is Michael Thompson, director and trainer at Big Blue Squid.
For more details contact Michael Thompson, Tel: 07899 894205
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